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Executive summary CE&kE*%E.

ACTION.

* Faith was clearly positioned at the heart of COP28 with clear recognition and support for the power of faith in climate.

* Media coverage was significant - as much as 7% of the total media coverage of COP28 referenced faith in some capacity.

* More than 4000 articles referenced the Faith Pavilion at COP28 with positive key messages aligned to our briefing.

* Inthe run up to and during COP, Greenhouse issued 10 press releases and media advisories and arranged interviews with 8
media outlets.

* Over 16000 pieces of content across social channels included the hashtags, #FaithAtCOP28 or #FaithClimateAction, and
referenced the Faith Pavilion, which helped to raise the profile of the pavilion online.

* Social media engagement increased during COP, with Meta driving majority of the engagements on ICSD channels.
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Objectives At

ACTION.

Faith Pavilion goals

1. Help faith based organisations engage and advocate for specific negotiation outcomes at COP 28 and beyond.

2. Increase visibility for environmental advocacy work by spiritual and religious actors, particularly those on the frontlines of
the human-made climate crisis and how this work contributes to the goals of the Paris Agreement.

3. Promote faith and interfaith understanding and create a space for spiritual reflections, artistic expressions, and prayers.

Communication objectives

1. Develop a coherent narrative and campaign to cut through the noise of COP and raise the profile of the interfaith
movement and faith groups at COP28, and across the climate movement.

2. Create a strategic communications plan to engage policy makers, faith leaders and communities, and the wider climate
movement at COP28, on the power of the interfaith movement to support and drive action on climate change

3. Drive media and social media engagement to ensure that the Faith Pavilion and the interfaith movement has a voice at

COP28, through a high profile moment or series of moments, to inspire and drive action.
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Media approach

Mainstream media Faith based media

Strategic partnerships

Opt-in media list

What: interviews/op-eds to
inspire faith communities

What: develop strategic
partnerships in advance

What: develop news and strong
platforms through partners

What: build the list and group of
who will attend COP28

 |dentify and work with e Using a simple sign up to
specific faith outlets focused create a database of contacts
in UK, US, global news that we can add to and
agencies - plus G20 countries provide daily briefings and
+ others/ other countries that opportunities for coverage in

* |dentify and work with
mainstream media with news,
enviro and religious
correspondents.

* Build list to target with big
announcements at COP28

¢ |dentify influential media
networks to develop strategic
media partnerships.

* For example: Religious Media
Centre (UK), Religious News

Try Pitch

Service (US), B network of
radio stations.

* Targetin advance, to build

relationships and explore
opportunities for partnership.

we think are important.
Faith-specific media
networks, for example the
Catholic Media Association,
Evangelical Press Association,

AMEJA, Hindu Media Forum
etc.

the run-up to and during
COP28
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Digital and social approach MEeleld

ACTION.

Across channels

Strategic partners Content Digital toolkit

What: work with strategic What: create engaging content What: develop a comms toolkit What: ensure engaging
partners in advance of COP28 to engage and inspire for use across networks presence on digital/social
to build networks
* Brand, logo, creative platform. e Build content into an * Work with your team to
* Collaborate with partners and * Hero film - faith leaders inspiring communications ensure great website landing
faith based networks calling for climate action - toolkit with assets. page hosting assets and CTA.
* |dentify high profile. from film makers for High * Brief partners, sponsors, e Ensure effective social
influencers and advocates to Level Faith Leaders Summit. networks and influencers, to content calendar in run up
offer comment/quotes * Film shorts - encourage film use the toolkit at COP. and during COP28.
* Work with social media teams production team to create
of partners in advance to get shorts representing key faiths
on board. * Faith infographic -
* Ensure good routes for demonstrating the scale and
distribution. influence and impact of faith

In environment,
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Branding and Design

We created a new flexible brand identity and key
messages to help the Faith Pavilion standout and to

encourage climate action.

Flexibility in look and feel was important as different
partners and stakeholders would use the identity to
create their own content. The Faith Pavilion brand
design would exist in several different locations, so
we created 2 different styles, '‘Contemplation' and
'Action’ and a modular graphic system that would
work across partners and platforms..
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Contemplation = -+ Action

= A calmer book overall ~ Bokder and mone
energetic in style



https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Branding and Design

T PEiee e Teemly et Bon s Daes

Calours
Contemplation - = Action . . .
- A calme look overall - Boldes ard mora : ]
enefgetic in style Fme resn Fima Ciresn Grags Gresn Sim Gresn Coftion vanite
- Pregominanthy usas
cofains from the madn - Brings in colours. from the
Colour paialla acoenl paketie
» Larger, simploy = More complox, busior
COmpoEional angas CompaRtions consising
of many tiles
- Usa of negalive space
arpund ket Longar-icem - Liga of negative space
mFEHI]-I'"li and text. BIGAUNG main mﬂnﬂ dh P Bl Teui (s Ambai Orangs CetilSeni ' illo Clay R Papran e
Sharted, BUne ier taxes,
i i o e i TN SRS SH LS S R
g ed Lasd Tis L Bl s Toa L.

L 2 R
- g Oy ..-
aER OO0 SEE

.... EE ..-- 'c.",:'I Form Paze: orest Fatien [mmr T ppser
SEE EHEER 058 = dEai

.... .... .... - — T - W Padle Bk PP

Try Pitch


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Try Pitch

Branding and Design

) FAITH
.4 PAVILION

PAVILION
PROGRAM

i FAITH

%’ PAVILION .

ABOUT US



https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Media engagement


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Media results at a glance

4060

articles

referenced
Faith Pavilion

Total media mentions
of the Faith Pavilion
(1 Nov - 19 Dec)

1874 media articles mentioned the
Faith Pavilion in the run-up to COP28
(1 Nov - 29 Nov)

Try Pitch

7%

of all media

coverage

mentions
'faith’

7% of all COP28 media
coverage includes
mention of faith, religion
or spirituality

1867 media articles mentioned the
Faith Pavilion during COP28
(30 Nov - 12 Dec)

FAITH.
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250

mentions of
spokespeople
in media

Media mentions of core
spokespeople
(1 Nov - 19 Dec)

319 media articles post-COP28
(13-19 Dec)
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Media activity pre-COP

We developed the following media platforms pre-COP28:

* Global Faith Leaders' Summit in Abu Dhabi, and the signing
of the declaration, to create awareness of the central role of
faith at COP28.

* News of Pope Francis and the Grand Imam attending COP28
to inaugurate the Faith Pavilion, with details of the role of the
Pavilion, to drive awareness in the media globally.

* The decision of Pope Francis not to attend COP28 generated
a second round of news coverage which continued to create

awareness of the role of Faith and the Faith Pavilion itself.

Activity results in 1874 media articles mentioned the Faith
Pavilion in the run-up to COP28 (1 Nov - 29 Nov).

FAITH.
CLIMATE.
ACTION.



https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Media coverage pre-COP

Religion News Service

Pope Francis to join other clergy at first ‘Faith
Pavilion' at climate summit

This demonstrates bhe significance of the inferfaith movement in helping (o tackie ihe
cimate emerpency sald ane falth leader about the pavilion

Movember §, 2023 o e 0 @
By Adelie M Banks

Listen Lo this article

i B A EH A i 5-i-|-| Jigicsp Srade o e o T i34 | 4 i} - -

Cardinal Pietro Parolin, left, addresses the Global Faith Leaders Summit, Now 7, 2023, in Abu
Dhabii [Photo courtesy of Miuslim Council of Elders)
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The California diocese has pioneered the use of a “carbon tracker™ app, which helps "'u.\ | |U*\\| 3
users reduce their carbon footprint by reviewing how much they flv and drive, the CATHOLIC &
ek ik omen s o s o e ont o o

Andrus said his church presented the model
during Climate Week in September in Mew York
City as Muslims, Hindus, Roman Catholics and
others discussed how they can make tangible
differences to respond to climate change.

COP28 to have first-ever 'Faith Pavilion' at
a UN climate summit

{ TS GeTmofistrales the signeficamce of ihe

emergency,’ said one faith leader about the pavifion

nterfoith movernent in helping to tockie the climaere

At the Faith Pavilion, he said, representatives of
different faiths will be able to speak and present
examples of ways they are trying to replenish the
Earth or reduce the negative effects they have on
it = from Sikhs who have created “small sacred
forests™ im the Punjab region of India to Ethiopian
Orthedox Christians who are "ringing their
churches with forest” in the midst of a desert.

Bighoe Marc Andrus. (Photo by
Andrus and Neril, like signatories on the Emiena Marie Chiang)

statement, hope future UN. climate summits will
also include a pavilion focused on faith, as well as
the continued presence of prominent religious leaders.

“Most of the world's population, and many of the political negotiators at the COPs,
affiliate with a religion,” stated Meril. "Yet for the first 27 UN climate conferences,
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Media activity during COP

We had to change our media strategy at COP28 as the planned stories of

the launch of interfaith statement and Al Mizan which were postponed.

We developed a WhatsApp group of VIP journalists attending COP28 and
pitched stories via our a media advisory/press release on key days.

Our media strategy and delivery included:

* Pitching features on the role of Faith Pavilion.

* Meeting journalists and showing them the Faith Pavilion in action.
* Pitching stories based on key speakers.

» Offering comment and quotes on key days of action.

* Supporting the Interfaith Walk.

Activity during COP28 resulted in 1867 of articles across global media
from (30 Nov - 12 Dec).

FAITH.
CLIMATE.
ACTION.
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Media outreach

Media advisories released:

. Faith Pavilion announcement (pre-COP)
. Inauguration announcement

. Post-Inauguration / signing release

. Faith Walk announcement

. UNHCR bulletin

. UNHCR quote

. Sadhguru / kick off announcement
Sri Sri Ravi Shankar bulletin

1

2

3

4

5. Call To Action declaration
6

/

8

9.

10.Afrodescendent / feminist talk

Interviews secured with:

 BBC World Service
* BBC Radio 4

o AFP

* The Times

* France 24

* RFI

* Euronews

* Religion Media Centre

FAITH.
CLIMATE.

ACTION.

Media enquiries / meetings:

* The New York Times

* The Guardian

* Mongabay

* Nation Media

* EFE News

* Religious Media Service
* Politico

* The Spectator
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Media highlights

Che New 1Jork Times

Got Climate Angst? At the UN. Summit, There’s

a Quiet, Spiritual Place.

A pavilion at COP28 offers a space for meditation, prayer and something

that feels lacking, at times, from global warming talks: hope.

amang the habs for climate scientists, activises and fossil fuel Inbbyists
ol the United Notions climade summet 5 o now kddetbon this yeor: o place
10 pray.

The first=ever Faith Pavilion, maugurated by Pope Francis and the
Girnnd Imam of Akdzhar, Ahmed Al-Tayeb, in @ video message on
Sunday, affers a space for meditation, dadly prayers nnd even a chanting
se=sxing led by the Indian mystic and yogi Jaggl Vasasdev, who goes by
Sadbpur.

Thee pavilion is al=o a place for pasiors, imams, rabbis amnd ofher spiritsal
leaders o exchange ideas about how 1o guide people through the effects
of climate change.

The Rew, Jamees Bhagwan, the general secretary of the Pactiic
Conference of Charches, spoke on a paneal an Maonday in Dabad about
hew 1o comiort people in the Pacifc islands who have been dasplaced
fram their ancestral and Spiritusl homelands becanee of riging oea lensls
amd climate disasters.

More than 300 religious eaders representing [slam, Chrisianity,
Judaism, Hinduism, Unitarian Universalism and Indigenous faiths am
expected Lo participate in discussions at the pavilion during the two-
week climate summit.

Thee panvilion is nat just a space for faith leaders to share ideas, They are
odiening their counssing services 1o any of the tens of thousands of
attendess from nearly 200 nations at the cBmate talks, known as COP2E,

On several mombngs and evenings over the coming week, spiriteal
kepders from different faiths are schedaled to bead sessions of moral
SupFport.

So far, the initial sessiont have hesen sparsely sltended. Bul more people
meay siar o irickle in soon: Climate negotiations, which are on sogoing,
are hitting randblocks over how o determine whether countries ane
meeeting the shared goal of limicing ghobal warming 1o 1.5 degrees
Calshos phove preindustoiad levels, socording to twa pegotistors.

More broadly, fallures at past summits to address climate change at a
st enmigh pace have brewed resentment and distrust among same
participants. As world leaders made pledges about their commitment to
cirtng global emissions, (oaadl fuel company representatives, attending
the summit in record numbers this year, have been lobbying to advance
oll and gas interests,

For religious leaders and followers alike, the Faith Pavilion offers a
refuge [rom hose Lensions,

The messages of a pavilion dedicated to splrituality stood in contrast wo
the atmosphere of a summil where the host coungry, the Unied Arab
Emirates, has weloomed corporate interests, particularly the fossil foel
Endustry,

“In the climate negotlations, when we come here to COPZE, Its all about

money, money, profit, profit,” said Athena Peralta, o progrm executive
at the World Council of Churches. “But the climate emergency is, at root,

a migral crisis and a spiritual cri=s”

The experiment taking place in the Fuith Pavilion is unusual for the
Emirates and other couniries where there is tight political control.

“There is nothing that scares governments and even corperations like
interfaith action,” sabd Meryne Warah, the glohal erganizing director of
GreenFiith, an environmental group, said at a panel discussion on
Monday. “When they see faith communities united for the same cause,
they pet Shoak,”

Ms. Perakta said she turmed to prayer for strength and for hope, two
duealdities sorely needed in cHmate change negotintions, "This is where
et dierive the energy to carry on,” she said. “It's especially needed at the
COPs" But, she added, *prayer without action does not work.™

Froemn mesditation 1o sperstus gusdance bo indipencgs bpmes, the vibe in the altl parslion”
it CEHH i 3 kel differenit 80 elewhere 35 the high-sbakors U ¢ lrmale falkos in DOt
Orhadi priedld rul shouliders with Emivaca in Mg white rolsts and leveih fabdss in ihe

guet, Mr-Contaned calm ol the paeilon. the Tt ever dedscated to religion a1 3 COP
confeenoe

Howsed in 3 building of dark glacs and geomsetnc triangles, The pavilon offers 3 space for
quiet reflection away From the frenetic diplomacy and Fashy busimess 8w thak
acooerpany ihe marathon clrate negotiabons

It also offers something elee sorely needed 31 COP = unity and optimism

"Thia cestifies 1o the wilkngness v work togethern,” Pops Francis said inoa widen message at
Ehi pavlion s insuguration an Decembssr 3 in & unibed call 1o action with feniar Moalim (e
Ahmed al-Tayed, the graed imam of 41 &xhar.

“Today, the workd nesds allances that ane not agansl someonds, but feer the Benaliz of
Ve e

Wrirbors paining daily “ribusl relas loa” Wekioen oF engapicg wilh relipicen leadens in &
boinge noom are nvried to consider the role of faith in addreasing the challenge of global

HIII_.IF.H
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“Fer a dairer el rocee ant sl work!, we Brusk sl jmay " ore anettsl wEnle B0 d i per
CUI-0isE Tree pinned Mongsade orher messages ol hope and soldaray oo dhe powifion sall

- Sl Crinks -

Lepareiers. wy more Bhuan WD Fath eaders Froam all g relggesns angd frackirinnad Eamlsely
i dupai bedd 10 BRI in the pavikon dunng e Tesweek-ong conference Beng held
n e gty Gul oy,

This g 1he first time in resrly 30 years of giobal chmabe tallcs that redigion Foe been given iy
i i, el Ehe Loy Apdds Bk pramee il miEibe o e Buisiiag Rearl ol B
TR LT

This TP 5 the Langest ever and thowsands of pecple walls by The pavilaon evedy day
Whﬂrinrmﬂrhmnllnp.lnd"pnm o Lubur-:rrlmllm:ﬂﬂdn-rfbrm
[Fadde odit froen

Fanh leaders are olerg moral el paanorsl $ervoes 10 Shplomans wee bing seound Lhe ook
on the agresmens, and for the frst time have mberfaith representatives atiending the
formal negotistion sewiorm

e ward 1o being that spirilual urdentanding o the decaion-making pooess " lyad
Abumogh, the diresior ko Faish for Carth, o indbative within the LN Ervingrmssnl
Proginsime, 1old AP

Panels 88 The parvlion have exp ol Sifrul

nciuding the chmage-seiated low of
hislufed, i in ATFecs, and SIS SAERDNE. B0l Speakirs B inChated gorarTmasn
TSRS, IER08TRCS 3ned DUtRELs leaders

Fanh besders also issued an winerlath insemest o soppan of reducssyg and eveetually
eoaiting, Tossd Tuels — & Mandpoint Base at che oonderence cverseen by am Erminati cal
EEECULIE

Thae parvibaon seeks 1o foster oust — a wiial shement 2 sy COP - bepween scientific and
relgous commmure ke that haven't sl seen oye-io-ope

"I Wi b 2l about soence.” Mohased Babs rom the Muslin Council of Elders. 1old AFP
“But we e trying here 6o Eridge The gap between science and faith.”
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Media highlights

Report from Dubai: climate change and religion
united at COP28

——

DUBAI, EMIRATOS ARABES UNIDOS

= -
RABINO YONATAN NERIL

CENTRO INTERRELIGIOSO PARA EL DESARROLLO SOSTENIBLE
MAS INFORMACION EN FRANCE 24.COM

Pope Francis and Grand Imam Ahmed al-Tayeb signed a declaration at the COP28 climate summit calling for
peace in the world and more climate action. For the first time in negotiations, there is the presence of a
‘pavilion of faith'. Our special envoys, Maria Clara Calle and Marina Colorado, had the opportunity to speak with
Rabbi Yonatan Neril about the relationship between religion and climate change.

.t REUTERS

FAITH.
CLIMATE.

ACTION.

Iql

L

Pope urges world religions to unite
against environmental devastation
Reuters 0| [ae] [

Decamibsgr 3, 2003 B:348 AMCMT - Updetod T days ago

"Religions, as voices of conscience for humanity, remind us that we are finite creatures, possessed of a
need for the infinite,” the pope said, noting that a Faith Pavilion was a first at a COP conference.

"For we are indeed mortal, we have our limits, and protecting life also entails opposing the rapacious
illusion of omnipotence that s devastating our planet,” he said.

Religions, he said, "need, urgently, to act for the sake of the environment"”, educate their members to
“sober and fratemnal lifestyles” instead of wasteful ones and work for a return to the individual

G

contemplation of nature's grandeur.


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Try Pitch
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euronews.

Faith leaders get behind Fossil Fuel Mon-Proliferation Treaty Thies relatbnnshin af the climote criels with h“;!t!‘.f war and neace enters

Trelgeon, wilCh for the Trgl Time has @ dedcmed siacn o g DDP siag arrved B iy weth @ presermion by Pope
The Faith Pavilion at CO®P 28 has put out a new declaration which, amang other things, ey sl ey gt evisms bt o iy, gl o {68 fcer ey S S v o My
calls on negotiators (o adopt the Fossil Fuel Mon-Proliferation Treaty
e, Iireda= nf Fa 1 1
That Ifaly is Qaining raction at COR, wilth Colombis becoming the 1enth nation to join its : L : e P . ;

call Tor a v mtemational mechanism Lo specilically manage the energy trangition,

"Faith leaders are united with climate sclentists and activists 1o say: now (S not the time to
dany the science.” says Rabbl Yonatan Meril, founder of the Interfaith Center for
sustanable Developrment. "™Mow hat i talks are in he negotalions phase, ailh
communities are actively pushing 10 ensure the needs of the poorest and the planal are
placed &l the heart of ihe agreements we desperately meed "

NATION

T Faith Pavilion's declaration |s “inspired” by an interfaith statement from Pope Francis,
Ahmed El-Tayeb, the Grand imam of Al Azhar, and arcund 30 other religious leaders that
was released yestarday.

H youd like to read mong about the robe that faith groups are playing at COP28 - including
an imterview with Rabbl Menl - chack out our lang raad on the subject hera: The biggest
NGO in the world: What role can refigious leaders and falth groups play at COP287

Heavenly Alliances: Prayers
at COP28 for a Greener
Tomorrow

THE IRISH TIMES

Climate action can be a great foroe for co-operation in the collective interest in spite of has never been a dedicated space for different religions.

other differences. This was indicated by Pope Francis and the Grand Imam of al-Azhar,
Ahmed Al-Taveh, signing a declaration of support for urgent mitigation measures, This
came via video addresses at the inauguration of a “faith pavilion”, where there were

In the history of COPs, annual global climate meetings, there

For the first time, here it was, adjacent to the World Climate
Action Summit and the negotiations zones.

messages of urgency and hope for robust climate sction,

FAITH.
CLIMATE.

ACTION.

THE TIMES

OF INDIA

Soil not just farmer's business, it's everybody's business:
Sadhguru at COP28 in Dubai

He said that with just one-tenth of the money currently being spent on climate
mitigation, we can significantly turn around the land and soil situation and
reverse climate change by 35 to 40% in 8 to 12 years' time.

During an earlier segment of the summit, Sadhguru advocated for soil
revitalization policies. He emphasized that soil serves as the "ultimate unifier,”
and faith leaders can play a pivotal role in influencing both individuals and
policymakers to implement policies that promote soil revitalization.

POLITICO

O COME, ALL YE FAITHFUL: Pope Franeis may have been too sick to come
to COP in person, but he still kicked off the inauguration of the first-ever Faith
Pavilion via video-link Sunday. The center, in a suitably celestial white building
along one of the main avenues in the Blue Zone, is the first to mark the
contribution of the faithful to the climate erisis.

Spotted at the Faith Pavilion: The UAE's intriguingly titled Minister of
Tolerance and Coexistence Nahyan bin Mubarak Al Nahyan.



https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

FAITH.
CLIMATE.

ACTION.

Media geographic reach

Top 20 countries:

United States - 1,426 *
— - | United Arab Emirates - 429
s -3 o i India - 180
oot ¥ . L. o o Canada - 161
X X | o ltaly - 136
rr : _**_ i < e Egypt- 136
* ! * S s oy, United Kingdom - 121
' . - i | Australia - 112
s . w *ﬁ p W e | * Bahrain - 101
s i Spain - 87
) ¢ | — ' X £ Saudi Arabia - 70
<o . _- W N gy > Argentina - 43
x := .4 T kY Y Brazil - 41
-_ &8 s Lebanon - 36
) o d 1% | South Africa - 35
o N 4 | Colombia - 34
Mexico - 32
France - 29
Philippines - 27
Malaysia - 17

*NB: this over indexes due to online titles having a .com website address
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Media - core spokespeople FAITH.
CLIMATE.

ACTION.

Rabbi Yonatan Neril Bishop Marc Andrus Khushwant Singh Dr. lyad Abumoghli Judge Mohamed Abdelsalam
Founder & Director of the Interfaith Bishop of the Episcopal Head of Secretariat of PaRD Director of the Faith for Secretary-General of the
Center for Sustainable Development Diocese of California Earth Coalition of UNEP Muslim Council of Elders
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Media - programme speakers FAITH.
CLIMATE.

ACTION.

Sri Sri Ravi Shankar Sadhguru Meryne Warah Athena Peralta
Humanitarian & Spiritual Leader Founder & Head of Global Director of Organising Program Executive at the
the Isha Foundation GreenFaith World Council of Churches

Cardinal Parolin
Jessica Bwali, Global Campaigner, Prelate of the Catholic Church
Tearfund & Vatican's Secretary of State
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Digital and social media
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Social media activity <FAITH.

ACTION.

* Created target list of over 400 individuals from Faith based
organisations and over 50 faithinfluencers.
* Developed and distributed a communictions toolkit and

(L=l

prompted them to share our assets.

? || |=-|-n11- ﬂn:-{-i-l:

ﬂ
* Hosted two training sessions pre-COP. 2 #[mt

* Ourtoolkitincluded a suggested content calendar, relevant
hashtags, social posts and assets.

* Asked partners within our wider network to share assets within
the toolkit, or to reshare content from our Core Planning Group.

* Set up a broadcast WhatsApp group to keep partners updated
with new assets during COP.

* All assets were posted on the ICSD channels, and supported by
key assets being shared on the Faith Pavilion channels on X.

* Ran a Paid Search campaign directing users to the ICSD
website.

Try Pitch
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Social media: summary and highlights FAITH.
CLIMATE.

ACTION.

* Facebook was the best performing platform from a reach and engagement perspective.

* Use of the toolkit was lower than we would have liked, but over 50 organisations engaged with the content shared, or
created their own posts mentioning the Faith Pavilion and used the hashtags.

* UNEP Faith for Earth and the Muslim Council of Elders were the only core partner organisations, apart from ICSD, that
utilised the toolkit or included the hashtags in their posts, which limited the engagement and reach of the posts.

* Afew high profile faith leaders and individuals shared content related to the Faith Pavilion, which broadened the reach

and helped to build momentum around it, including Sadhguru, Gurudev Sri Sri Ravi Shankar and Adil Najam.
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Overall partner engagement cf‘m*fg_

ACTION.

More than 50 organisations, partners and groups shared content related to the Faith Pavilion, with multiple
organisations sharing more than one piece of content related to the Faith Pavilion.

Below are a few key organisations:

Fam
e

environment
programme Soka Gakkad

INVEST s

™/ i:ﬁ L
LA Bl el S K uusc
E:':; H{h ‘ﬂ-'_#,/ -y e v
“en Ana™

i

1r, i :
PaRD o4 s N S . 77
world = _+ @ +_ EIGI:'ET hICE M il e scooans Pazrmeesie
PH-{.::T::::';::-.;I:llli"‘ ..';'Iu- i CAMPAGH Rezhma Kamaris -g k il THE ExaTRisaEsT
. ' ' I eliniemens Disijas e T
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Communications Toolkit: asset examples

(e
PAVILION
EFaichatCOP g

“The climate crisis, which has
deep ethical roots, is an alarming
and clear example of a failure of
conscience and responsibility. Its
powerful effects are being felt
even now - especially by those
peoples that are most vulnerable.
The real enemy is irresponsible
behaviour.”

‘ Cardinal Peetro Parolin

- Vatican Secretary of State
b )
N
o

FAITH
PAVILION
BFaithas COPIR
“We can choose to face the harsh

reality of climate change with
courage and resolve, turning our

pain into the strength necessary to

act now before it is too late. It is a
daily choice, and not an easy one,

but one which determines the fate
of all those who will come after us
on this planet. ”

Christlana Figueres

;.gt Fofmer Executive >ecratary af tha
S -
™

Try Pitch

“Secular efforts will remain
impoverished unless, and until,
we join to harness the spiritual
potential that lies latent in us.
Planetary resurgence involves
healing and restoring Mother
Earth, degraded and depleted by
human attitudes and activity.”

Bhai Mohinder Singh

Grandmother Mona Polacca
Indigenous Leader from the Colorado
River Indian Trib=s

@

BFaithatCOPRE

“Whichever tradition it is that we
belong to, the values that we
share are the same. This is why
faith leaders have such an
important role to play at this
particular moment. When we

share a vision of hope with people,
it really empowers them.”

Skster Jayanti
Director of Brahma Kumaris Weorld
Spiritueal l:}fﬂﬂlﬁ.{ulit:!'.

Gurudey Sn Sn Rawvi Shankar

| hurmamitarian, spiritwal lsader and

ﬁ Filippo Grandi
LM High Commissionar for Refugees

Y FAITH
b PAVILION

“We need the moral voice and
spiritual authority of faith
leaders globally to summon the
conscience of world leaders,
awaken their ambition, and
inspire them to do what is
needed at COP28 to save our
one and only home.”

e i _
T ﬁ . Antonio Guterres
. — Secratary-Ganaral

Hl United Mations
o R
Su

FAITH.
CLIMATE.

ACTION.
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Communications Toolkit: asset examples FAITH.

ACTION.

Faith communities are e _

coming together to host 1700 leaders unite for a 1.5° Faith Communities represent
the first ever Faith Pavilion plan at COP28 85% of the world’s population
at COP28

o Climate change is threatening
@ the sacred sites of Kedarnath,
FFalhsCORE reshaping religious beliefs.

g AFaitharCOP2E FAITH
R —— o Ef]mm “Faith leaders are united with
The Faly Paviion fo earine | = The Faith Pavilion releases a PAMMES FeRORISE s Metyists
m;i:;nrs to czl:nrfita :ﬂ tﬁg Y fiia - Call to Action urging for more ﬂe:;fha scisncs. Now that the
Fossil Fuel Non-Proliferation Interfaith, Indigenous, ambitious agreements from talks are in the negotiations
Treaty Aﬁ'ﬂd_nsm_dnnts-and Youth negotiators at COP28 :::i::'l :a:“hsmr:\::mﬁ:::a
': Walk. needs of the poorest and the
8 December 2023 15:00 - 16:00 planet are placed at the heart of
Faith Pavilion Plaza (B5, 64)

the agreements we desperately

need.”
Highlights from the

' | inauguration of the Faith - Rabbi Yonatan Meril, Founder of the

Interfaith Canter for Sustainable Developmant

| Pavilion at COP28
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Inside the Pavilion cfm's.

ACTION.
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Digital Toolkit in Action
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1700 leaders unite for a 1.57
plan at COP28
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“Together, as people of faith
and good will, we must live
out hope for the future and
change the trajectory of the

world from one of destruction
to a path of justice, peace,
and life for all.”
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Top performing posts pre COP28 on X MEeleld

ACTION.

IhSlghtS I.r: interfaith Conter flor Sustainable Dew @0nierfs KovZ0  Promote - —, G
~@ Wi Al B ciucial padt of the sclution ba this challenga. In ouf Hvas and i “.‘. I Interfaith Center for Sustainable Deve @Interfz - Nov 28 Promote
Fros vetr choosE b0 USE DUF POWET And Gur 395015, we Can decishely shift “i¥ Faith communities have access to millions of acres, billions of people, and

thi Betanoe 1o protect. inb sarih and mov 1 Iestans trillions of dollars, all of which must be put at the service of the earth and

® The tOp pe rforming pOSt WaS the qUOte fhathaliLUFE Shadnllimatefchan E“thﬁﬁﬁ'i'-'hﬂdﬁp'ﬂﬂdﬂﬂ |t.
ca rd. ShOrt, concise pOStS tend to ryeams The climate crisis requires each of us to act §
. #FaithanCOPZa -althAtCOP: ithClimateAction
perform well on X, and the quote is The cliriiate Crisls, which Has i
from a high-profile religious leader, fﬂiﬂtﬂﬂ'ﬁ:}:ﬁ LB
hi - - conscience and responsibility. Its A ns
which is credible and encourages more powerful effects are being felt le“u! o
even now — especially by those WYy
engagement- peoples that are most vulnerable.
: The real enemy is irresponsible
* |n both the top performing posts, the il i = T WhiipeLIERS, Fon

» i.I-HJ'{ TE JUETlCr

messaging is positive, which could g Corcinatpicro pariin

resonate better with the audience. '“r-fi

* Performance improved in the lead up to O 1339 28 i 174 Q&
the start of COP28, which could be as a , ,
it of | Impressions: 392 Impressions: 175
result of partner engagement as well as Engagements: 201 Engagements: 158
an increase in hashtag searches as they Reposts: 25 Reposts: 39
became more relevant to COP. Likes: 45 Likes: 28

Comments: 5 Comments: 1


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Top boosted posts pre COP28 on Meta

Insights

* The highest performing boosted posts were
the quote cards displaying quotes from
high-level faith leaders. The quotes are
motivating and encouraging, and feel more
credible whichd drives more engagement.

e Boosted posts supported the campaign in
reaching new audiences and driving
engagement, and should be incorporated
in future campaigns.

* A strategic approach to boosted posts
should be factored in to future campaigns,
as well as diversified content.

o The interfaith Center for Sustainable Development
Tk ks Vil .
The recant Glabal Fanh Leadeds Sumimil on climate changs was & pivatal

mament for tha interfaith movement, bringing togethar differant faiths to
cellectively drive urgent climate sction. =

Togather, wa can domand action that protocts owr peopla and gur plamed
L]

ErainhArC 0P eFalthClimalaAcison

Grandmother Mona Polacca
Indiganous Lesder from the Colorado

=

= River Indian Tribe
{

| ¥

The interfaith Center for Sustainable Development
G50 reveals the cannecon between religion and ecalogy and mobiliz
80 166

Impressions: 32,053

FAITH.
CLIMATE.

ACTION.

o The Interfaith Center for Sustainable Development
i &) " @

The planetary crisks we are Iwing through |5 af Hs keart @ moral crisis.
When we mistake ar overlook our relationships with one anather and the
warkd around us, we damage the precipus Qift we have Dean given,

Let's unite 10 profect our plano! at COP28! @

sFathAICOP28 BFasthClimataAction Sikhism InterFalth Dialogee
abrahamic Reunion
c.:m I
| PAVILION
EFaithatCOPZIA
“Secular efforts will remain

impoverished unless, and until,
we join to harness the spiritual
potential that lies latent in us.
Planetary resurgence involves
healing and restoring Mother
Earth, degraded and depleted by
human attitudes and activity.”

Ehai Mohinder Singh

Q DBE K55G

The Interfaith Center for Sustainable Development

ICSD raveais the canmection talwaen rallgion and scolagy and maksli;

Oy 286

Impressions: 6,957
Reach: 4,196
Engagements: 544

Reach: 15,671
Engagements: 965
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Top performing posts pre COP28 on Meta Bt

ACTION.

- G4 The intartaith E-nt-lr1-:-r_5u||.:|:.ln|blh|- l::uu:rlupmlm N K Th-l In.l-ll':lillll'!..ﬂlln::.i.r r:::r:uatllnahli I:I:-Hl-nmmn-l
I n S Ights E :ﬁ - "I 'n Amy "“ F‘I: ; "'h : Lasi woek, faEth Inaulr.s {rom arcund the world atbended The Glabal Faiih
T veedkd 5o g0 wniil COPTE 0 Leadars Susrwmil in Ak Ohabi ko discuss the crucial rale of laith
COFTE marka the Kiest time that thers will be a dedicated Faith Pavilion at Communiiios in addressing climate change &
coe 18 highelevel 1afih leaders from over 18 faiths and denominations. united
with Eamerinitied A tntted 5 £l for dctian. el e saoekd-with to segn Ehis Inberlaith Stalesrnt on Climule AgGon sesking urgent cimate
Y Th e i nfo rm ative posts pe rfO rm ed We | | :I:llul ons, and demanstrate the significance of failk 1o cwr approach 1o action ahead of COP2A
support paoplo and fha plared g '--...'.;-I':.:I-I -':'I.- : -l:.- ...'-n. T |--h .I..--. ;;E-mu__.:pell.::uf?: rl:n,::l-ll [ jl.-. fidhy
organically on Meta, with an engagement rate 22 m drent
BFasthasa g
slightly above benchmarks of 1-5%. -Fﬂfth ﬁnmrﬁﬁnitiﬁarﬁ ; .
.mmi"g;_ I er to host Global Faith Leaders unite to
* Longer form posts tend to perform well on the first ever Faith Pavilion sign a statement of support

Facebook, providing more context around at CoP28. for urgent climate action

specific events.

‘What Is the Inierfsrh Statement
on Climate Action Towards

* The post around the Global Faith Leaders _ e -
Summit performed the best from a reach and 1 bl el
engagement perspective.

CLIMATE,
ALTHOM,

* The copy in both posts is direct and informative,

which performs well on Facebook and resonates ™" _—— e =

with ICSD's audl?nce- ) o Impressions: 446 Impressions: 747
* Facebook reach increased by 2.8K%, which is Reach: 415 Reach: 690

supported by boosted posts, and Instagram Engagements: 26 Engagements: 50

reach increased by 34.9%. Engagement Rate: 5.83% Engagement Rate: 6.7%
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Top performing posts pre COP28 Linkedin MEeleld

ACTION.

I n S i ghts ‘."'-"'J_" Tha :;m:lulth Center for Sustainable Development (IC... ; of ‘}r]ha lnlt:.rfaqth Center for Sustainable Development (IC...
When transitioning tewards cleanar enargy source, we must consider the 2 " :IIU - Elnt'l cop28 11
. sacial and sconamic as iz of climate acticn, 1o ensure the shift to a green WeeKs 1o go unti :
* LinkedIn as a platform generated the less cconomy i equtable, sustinabe,and wdehy upported.
. COP28 marks the first time that there will be & dedicated Faith Pe ..see more
A just transition will be a Tul farce Tor alleviatin ety and
from a n engagement perspeCtlve' sulm}-urrm incluslve and I::::;I‘mﬁll! developmant S -ﬂ%
e The pOStS that performed well are |onger WFaithAtCOP2E OFaithClimateAction ' h - Altlesare
M M [ e | Wity b & Juet T TN I!ll t = ml I “ I Iun “ m
form assets, providing more context and (Rl srenscorns ‘coming together to host
O f " The Faith Pavilion is calling . ‘the first ever Faith Pavilion
Information. for I1:'|.|'-::nrlt:| leaders and policy ‘at COP28
. . . . makers R
* Despite low impressions and clicks on to prioritize a just transition

to a green economy.

these posts, the engagement rate is still
good, and above a benchmark
engagement rate of 2-5%.

[t NEL Y]

* Throughout the campaign period, the

number of page views increased by .

39.1% and unique visitors also increased Impressions: 117 Impressions: 118

by 15.4%. Clicks: 8 Clicks: 7
Engagements: 4 Engagements: 8
Engagement Rate: 10.26% Engagement Rate: 12.71%
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Partner engagement pre COP28

. Mmlﬁlﬂlﬂnlﬂ i M 38 o
A BEEETR R, e Faith w.lbr“'-"nr
dovers & impacthd inlerinis dacorsions onclimate change,
we [Fakth For Esrth Coalition | |."‘|- TEanr=EEartn - Moy 2] foin us for 17 daye of insplation snd acticon.
Mpdying SMEPFailhiaE Expiare tha full eograsime ham
Faartesn S0 con

e Of the Core Planning Group, UNEP Faith for Earth
and PaRD were the most active in utilising the toolkit

FAFAITH
b PEVILIOMN
FraitnanCoing

“We need the mnra:‘ ';rnit:a and
A i il spiritual authority of faith

and amplifying the Faith Pavilion. byt hi el

conscience of world leaders,

* Majority of the engagement from partners was on X, awaken their ambition, and
) inspire them to do what is
where they tend to have more of a following. ISEGHA At ORI to Ve OuF

one and only home."

S rm T arp - i
U United Matoens

* Earlier engagement with partners and commitments o i oo

to share content is a learning we could test in future

1 Int.Partnership Religion & Sustainable Development
repasted
uwe Faith For Earth Coalition @UNEPFaithdEarth - Mov 23

campaigns to encourage more partners to amplify

the Faith Pavilion. T -~
. . e - (X ket gt
* Partner engagement increased the closer it got to A b oy 0Kk o o oFabPwlon t $GOR3 e o
TQ smeniors, 100 ppeakery, 1T religions and 140 prganigabona. IF you
COP, and majority of the engagement came during vt I
COP. Partners shared and engaged with posts = FAITH

CLIMATE.

promoting content from the lead up and during COP. SCTENE PAV“_'ON
* Faith-based Facebook groups shared and engaged cse s commare

£l Falth For Earth Coaliben repovied
o 1T

with the posts shared on ICSD's channel, and should fu:rf%m;ﬁm
pl: hf II'.-':H -1relh4u coma join us

be targeted in future campaigns.

FAITH
PAVILION

G =5 i

FAITH.
CLIMATE.

ACTION.

ﬁi Episcopalisns Caring (e Creatis

wi The niminth Cenler for Susiamable
Do tdapiminl + Fasdil Fuil Fres Episcopal
Chrurch

Corude r:u mg a miaon al Fe Fel® Paonlios
l::l?‘?-:- b i LR T E

Faith Communities represent
B5% of the world's population

i The Interfaith Cender for Sustsnable
Daveglopment
B hird b & ]

L@

The owsrwheliming magnty of The woridy

Pl it Bk $0Fa 8] Ol TR ARd wile

mary o W ane ptected by the chmate onisis,

marry o ol i délen B pi Sae Sore
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Top performing posts at COP28 on X MEeleld

ACTION.

Insights Interfaith Center for Sustainable Deve @lnferfal- Dec 9 Promote - [f_é-;ﬁ interfaith Center for Sustainable Devel @Interal- Dec 2 Promote -

ST Yesterday we heard from Mama Shamsa, discussing the theeats that Falth communities have enarmous potential to safeguard the environment;

climate change forces an human sacurity. Vulnerable populations aften tackling the climate crisis requires callective and systemic action across
b the brunt of these impacts, and collective action is required to religions, cultures and countries.

* The quote cards are the best performing T e

wFaithArDDPIE NFaithClimatadction

EFalthatCOOP28 SFaithClimatoAction

posts, with similar messaging calling for
collective action. Whereas, the climate

stories' carousels and the highlight video Today's biggest

challenge is climate change.
The contribution of religious
(institutions) in solving this

content did not perform as well.

* The number of engagements is low,

problem is increasingly
relevant and must be
enhanced globally.

however the engagement rate is relatively
high at 33.33% and 25.98%, indicating that

this type of content resonates with this YR | Rl L0 = 5‘1
audience. o
* Overall we achieved over 4k impressions LT IO 5 6 s R 5%
during COP28, which is an increase of
: : I ions: 108 I ions: 127
946% compared to previous periods on X. Tpressions TPressIons
. . . Engagements: 36 Engagements: 33
* Reposting from other accounts is effective Likes: 10 Likes: 9
at driving higher engagements and Reposts: 9 Reposts: 10

broadening reach.. Comments: 3 Comments: 0


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=b56da67e-9dc7-4bdf-af8b-4935581ee7e0&utm_term=PDF-PPTX-lastslide&ad_group=last_slide

Try Pitch

Top performing posts at COP28 on Meta

Insights

The informative carousel posts tend to
perform well with this audience from a

reach and engagement perspective.

The highlight video performed well for
reach and video, however the engagements
on video posts was low. This video could
have performed well due to some high
profile speakers included in the video.

Meta is a good platform to keep users
informed of events taking place and various
outcomes, and should be factored in to
future campaigns.

Facebook reach gradually increased
throughout the duration of the campaign,
indicating that the hashtags gained more
traction and partner engagement increased.

=¥ The Interfaith Center for Sustainable Development
Publizhad by Ay Renng @ i -

Highlkghts from day 4 at the Faith Pavilion, starting with an address from
Lorna Gold, CED of Faithinvest, as well as a discussion with the ‘Green
Sheikh' and a range of sessions focused on energy, just iransition and
Indigenous Peoples. |

EFaithClimateAction #FaithAtCOPZ2E

L+ | ahare

Impressions: 13,610
Reach: 9,993
Engagements: 16
Video Views (3s): 7,943

FAITH.
CLIMATE.

ACTION.

) Thae Interlaith Center for Sustaimable Devebopment o wil
Warld Council of Churchas 2nc & afbars
il had by J I nie @ . 1 -
Testerday, people from a wide range of customs, traditions, faiths and
refligions came together in solidarity to call for climate justice and
ambitious: cmate action al COPIE. &
People of diverse traditions and cultures need io be ncluded in the
climale comedsation. »

Interfaith, Indigenous Peoples,
Afrodescendant Peoples
Youth

People of & wide range of customs,
iradfitions, (sha and religions cama BT e T lasHe 8l

Ve omet i skl nity 1o call 6n whsconaior i COPIN, beom & rapéd
Partios 1o sgress & just and ambitious | Pfbetut of lossd fusld, par sedilion
agreamar ar COPFE """"-"".'F-l‘ o dap om mud drew on
e of dreeiie 1S oA B Dol hared

Wiy g tgapEiher Tor glienals s and

‘;.ﬁ:.“" ! . i!!.g - |

b

See insights

B Cuircias Edam arid 2 sthaty
Impressions: 713
Reach: 642
Engagements: 33
Shares: 13
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Top performing posts at COP28 on Linkedin e

ACTION.

The Interfaith Center for Sustainable Development (IC... :;.*. The Interfaith Center for Sustainable Development (IC...

Insights 8)) 73'cioer it

The Falth Pavilicn s calling for more ambitious commitments, actions and
agreements from COFPZE negotiators.

* The top performing posts were both |

It"s day 3 of COP28 and the theme is Health, Recovery and Peace

Faith communities are already domg amazing wark around the we . ses more

longer form carousel posts, which are Hialon

1e Faith Pavilion releases a b
ill to Action urging for more .I
nbitious agreements from &

»gotiators at COP28

quite text heavy. This style of post tends
to perform fairly well on LinkedIn,
however the number of engagements

is relatively low.

::::::

* Videos do not perform well on

LinkedIn, with few engagements and s Faith leaders unite to call for
video views, and should rather be e e aetion. T |
utilised on other channels. o: o:
* Throughout the campaign period, the , ,
. . Impressions: 78 Impressions: 55
number of page views increased by Engagements: 4 Engagements: 5
48.3% and unique visitors also Engagement Rate: 11.54% Engagement Rate: 10.91%
increased by 7.7%. Clicks: 5 Clicks: 1
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Partner engagement at COP28 MEeleld

ACTION.

High profile influencers that shared content related to the Faith Pavilion, all of which were also speakers at the Faith

Pavilion, helped to elevate the Faith Pavilion across social channels.

Sy Adil Majan W 4 Sadhgury § ESadhgundy - Dec 1 e ; —
3 A | Majar It doesn't matter who you are, what you belleve, or which heaven you will ﬁ'} Gurudev Sri Sri Ravi Shankar ﬂ @35risn - Dec 10
e by i AR, | S5 O VW E R ST 0% SANE . W O CLC 10 O OR MO e Gave a talk at the ‘Faith Pavilion® at @COP28 UAE in Dubai. When one-
swonceriel iPsith Pviiion &t MConds B we die, we will go back to the same soil. Soil Is the ultimate unifier Faith thirel of the population is suffering from mental health challenges, they

leaders can play an instrumentad robe in_ - A
Show more cannot care for the planet unless they care for their mind. So mental health

cannot be ignored if we want an eco-friendly planet.

e, 1 argued, is a moral crisls as much as & scenific or
econamic challenge: o chalange of values. Wy, then, are we adrald

1o ergage in senous cormersation about falth ard values, | osked F_

PAvlL!m PA\I'II.IUH -

The Faith

Pavilion| FMTH -
“w PAVILoN €

Faith For Earth Coalition @UMNEPFalthEEarth - Dec 1

Replying to @UNEPFatithaEarth and BSadhgunuy
@ Sadhguruly Scpsavesoil highights that sed iz not a
resounce, and for real systematic change, partnerships
are critical - batween faith actors, with schentists,

&, Faltt Payviton and Dwford Ce ' NGOE, governments. IFaithClimateAction

ALY 23 - B3R Wie " .

Q2 u o B A A (283 R O 28K il BEK 0 1 Q) a3 i o
Adil Najam Sadhguru Gurudev Sri Sri Ravi Shankar
104K Followers AM Followers 4.1M Followers
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Partner engagement at COP28 MEeleld

Word Comncil of Churches (WCE] O Dioumese - Dec
Indi pen l:lul'rl:h.ﬂh-zm'l:i:mﬂ.ll-l- “Eﬂ!hﬂ[FHHtM#Fﬂﬁf

* Over 2.3K unique users, including partner e o

organisations and individuals, shared content and FAIT e e

PAVI
th

posts using the hashtags across social channels.

* The type of content was related to the Faith Pavilion,
highlighting sessions, events and resharing assets on A I
both the Faith Pavilion and ICSD channels. e o e

e Ofthe Core Planning Group partners, UNEP Faith for S S s
Earth and Muslim Council of Elders shared a

L
Fasibor igerrom A DT

s sy B @ e o e ool o foal bes plece
1 e T e S L

=S Wednesday 6 December

significant number of posts using the hashtags and

referencing the Faith Pavilion throughout COP.

* Among the partner network, Christian Aid, Conscious ﬁ“

Planet #SaveSoil, Jesuit Justice and Ecology Network .

Africa and Faith for Our Planet shared posts using the
hashtags and had highest visibility.

Eir::;rﬂtwarr. .‘I-‘.'-'-e-l-u'.-:-'l ----- o
* Partner networks should be leveraged to increase the S A e e g

exposure of the Faith Pavilion, and build support and

momentum LR hdagebe -ELI_MATIE.
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Lessons
and
Recommendations
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Media: success and lessons learned At

ACTION.

* Quality of speakers and programming: from the Pope to Sadhguru to the CPG and session speakers, the quality of
input across the two weeks of the Pavilion was strong. Quality of speakers is testament to the power of the CPG and
the wider faith movement at COP28. Earlier coordination with comms teams would enable us to build even broader
media coverage.

 Availability of spokespeople for interview: great response to need for speakers, particularly through Yonatan. No
request was turned down and this enabled trust and ongoing relationships to be built. It was a product of good
planning and knowing when people were likely to be available.

* Engagement with media: we had a number of positive messages from journalists and news outlets offering
appreciation for the quality and pacing of our content.

* Maijor risks avoided: from the potential to run major faithwashing stories, to questions about representation and a

scandal involving a minister, we managed risk and crises, to avoid negative media coverage.
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Feedback from media

Che New Alork Eimes

FAITH.
CLIMATE.

ACTION.
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Recommendations - media cfﬂ\'mg,

ACTION.

 Establish the narrative: establish a clear narrative/ call to action, prepared in advance, supported by news releases.

* Reactions to negotiations: any link with negotiators could allow us to share faith community responses to the latest
developments, allowing timely and newsworthy commentary throughout the conference.

» Stakeholders: plan and agree in advance which internal and external stakeholders need to be notified of, or given
approval of, press materials and quotes. Prepare approved quotes for external partners in advance, or give notice
that sign off will be needed.

* Interviews: prepare a wider panel of core spokespeople with better youth and gender diversity.

* Media contacts: build on our existing list of good contacts across global media, following up with existing good
relationships to establish the "what next" story and interest for the Faith Pavilion in 2024.

* Country-specific outreach: build on our approach this year of targeted, bespoke pitches to media in specific
countries, offering relevant events and spokespeople.

* Feature wider events: there was media interest in the other events/ initiatives being run at the Pavilion - meditation
sessions, youth cafes, and pastoral support - that we could look to place features on in future, if these are better
established, advertised and attended. Better programming and announcement of high-profile speakers would

have helped with media attendance at the 10am talks too.
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Social media - recommendations Cfﬂ'ﬂ}'g_

ACTION.

e Planning and timeline: we need to begin the social media campaign in advance, allowing us to build awareness
and a following, bringing users on a journey to take a higher-barrier action during COP. The organic campaign
needs to be supported by a paid campaign.

* Partnerships: begin reaching out to organisations and securing partnerships early on. We should also ensure we
have defined asks and commitment from partners to support the campaign.

 Digital toolkit: engage with partners well in advance and agree on a set number of posts to share on their channels.
Reduce the amount of content but ensure we are communicating key asks, which might encourage more partners
to share the content and use the toolkit.

* Photographer/videographer: work with our own photographer/videographer to ensure there are no delays on
receiving content, and allow us to have full creative control.

* Paid Media: Paid media should be included in future campaigns to achieve broader reach and increased
engagement. Even $15,000 would make a big difference.
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Conclusions CE&kE*%E.

ACTION.

* Substantial interest and support for the Pavilion was demonstrated by individuals, partners, media, other civil society
groups and country delegations. Harnessing this support will be key to maintaining the success of the Pavilion, and
ensuring the Pavilion is able to influence the direction of future COPs.

* High levels of media coverage before and during COP28 with substantial and genuine interest in the Faith Pavilion as
the first of its kind.

 Faith was firmly a part of COP28 with 7% of all coverage related to faith, spirituality or religion. This represents a step-
change and watershed in the position of faith in the context of COPs.

» Solid engagement on social media and much more could be achieved with increased engagement of the wider faith
community at COP28 before and during the event, and faster and broader sharing of visual media content.
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Greenhouse

Thank you
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